GET READY
TO HIT PLAY
Enabling your customer to hit play will
result in you hitting pay dirt.
Social media marketing gurus and trade experts have urged companies to jump on video content
for years now so if you’ve not yet done so, for the love of click bait, get on. This medium has hit its
stride and is pulling away from the pack for a victory unlike anything we’ve ever seen.

VIDEO’S VICTORY

Marketers have hailed the rise and power of
video content for good reason. The results
are compelling — over three hundred hours of
video are uploaded on YouTube every minute.
Last month we watched over 3.25 billion hours
of YouTube and just 10,113 YouTube videos
generated over 1 billion views.
Those in the know, already know.
And yet shockingly, only 9% of small companies use
YouTube. The potential ROI on this investment is
huge and since YouTube overall and even YouTube
on mobile alone reaches more 18-34 and 18-49
year-olds than any cable network, it’s baffling
that not more businesses seize this opportunity.
Some ridiculously convincing stats from
consumers themselves:
• 90% of users say that seeing a video about a
product is helpful in the decision process.
• 80% increase on your landing page by
including a video (Unbounce)
• 200-300% increase in click-through rate on an
email with a video! (Forrester)
The time is now to understand and garner the
full benefit of video content marketing.

NEUROLOGICAL EVIDENCE

Not the product that’s sold, it’s the story that’s
told…
That this works is a no-brainer. How and why it
works is as equally fascinating and makes deep
neurological and marketing sense.
Humans are evolved for story. We like the
format. Since leaving the cave, it is our preferred
vehicle for information. We know how to
decipher stories, they explain complex things
simply and they inspire us. They spark our
imagination. Indeed, the best ones get handed
down from generation to generation. Videos
embrace stories and engage the senses that
appeals to different learning styles. Visual

learners, auditory learners and analytical
learners benefit from a compelling video and
retain more of the information processed.
Neuroscience tells us that storytelling affects the
brain by activating neural coupling. This allows
the listener to turn the story into their own ideas
and experience, in essence producing a powerful
process of identification both in our senses and
emotions. Dopamine, our neurotransmitter that
helps control the brain’s reward and pleasure
centers, i.e., the feel good emotion, is released in
the system when it experiences an emotionally
charged event. And with dopamine on board, the
viewer is able to retain more information and with
greater accuracy.

NEURAL COUPLING

Storytelling is an art form. And a science.
And very good business sense. Our brains are
wired to understand and retain stories and
video content is the sweet spot of information
retention and emotional resonance.
In fact, it really comes down to speed. The brain
processes images 60,000 times faster than it does
text. And it’s more accustomed to processing
images — 90% of information sent to the brain is
visual and 93% of all human communication is visual.
Engage your viewers and be rewarded — they’ll
spend longer on your website and more time
interacting with your brand. For any social media
campaign, any SEO exercise, video is without a
doubt the best tool in the box.

ARISTOTLE FORESEES
VIDEO CONTENT

“The soul never thinks without a picture”
– Aristotle
Aristotle gave us ethos, pathos and logos, the
three influencers that persuade another to act.
These three forms of persuasion retain their
relevance today and they do so convincingly in
video content marketing.

Ethos is an appeal to authority, and it’s a
means of convincing someone of the character
or credibility of the persuader. Pathos is an
appeal to emotion, and is a way of convincing
an audience of an argument by creating an
emotional response. Logos is an appeal to logic,
and it persuades by reason.

Jean Luc Godard said, “There is no point in
having sharp images when you’ve fuzzy ideas.”
In other words, follow the sage advice of Alfred
Hitchcock who said, “To make a great film you
need three things — the script, the script and the
script.” No point in having sharp images when
your script has not reached your target audience.

Unlike print, video provides the ideal medium
for fully utilizing all three at the same time.

The science bears this out. Your video has
the potential to impact the viewer in deeply
meaningful ways. You want the viewer to see
what you see and feel what you feel. According to
Online Publishers Association, 80% of users recall
a video ad they viewed in the past 30 days.

Engage your viewers and be rewarded — they’ll
spend longer on your website and more time
interacting with your brand. For any social
media campaign, any SEO exercise, video is
without a doubt the best tool in the box.

NOT YOUR OLD VIDEO

A version of someone’s hell might be an endless
loop of the old corporate video of yesterday. Or
C-SPAN.
Twitter developed a hilarious parody by making
the best, worst video in their ‘Twitter, The Future
is You!’ that showcased every single thing you
don’t want in video content. Cheesy music, poor
editing and strained acting would make anyone
lament not getting those nine minutes back.

Once the message is clear, we can explore
numerous different options and ideas in our
quest to create a bespoke corporate video for
your business. Interesting locations, camera
angles that cut strategically, motion graphics
and music make a talking head piece compelling
and attention grabbing.
Amazing Agency is the story telling agency that
understands this medium from every angle. For
more information or to explore our portfolio of
work, visit amazingagency.ca or reach out to us.

Thankfully, we’ve come a long way. At DR Amazing
Agency, the professionals bring you sharp, smart
and successful video content. It really doesn’t
have to be dull or break the bank. The potential for
massive ROI behooves a company to do this right
and by right, we mean clarity and simplicity. That
is, it’s not video per se that’s important, it’s how
you use it to say what you want to say.

CONTACT US
1.888.908.8302
hello@amazingagency.ca

